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TOURISM TO NORTH WALES 2003

Each of the four economic regions of Wales has a distinctive pattern of tourism.  This research factsheet provides information on all overnight tourism trips, serviced occupancy and visitor numbers to attractions in North Wales in 2003.  The information has been sourced from the United Kingdom Tourism Survey, the International Passenger Survey, the Wales Serviced Accommodation Occupancy Survey and the Survey of Visits to Tourist Attractions in Wales.  Regional profiles for South West, South East and Mid Wales are also available.  

Summary

· In 2003, UK residents took some 4.0 million tourism trips to North Wales, totalling 14 million nights with a spend of £599 million.
· Visitors from overseas took 240,000 trips to the area and stayed 1.3 million nights during 2003.  Overseas tourism spending in the area totalled £67 million.
· Holiday tourism by UK visitors is more important to North Wales than it is to Wales overall.  Holiday tourism accounts for 80% of all domestic tourism spend in the area.
· Although the relative importance of short holiday (1-3 nights) trips is increasing, North Wales is still heavily dependent on the domestic (UK) long holiday (4+ nights), which accounts for 61% of all domestic (UK) holiday spend.
· Within the UK market, 88% of all tourism trips were taken by English residents, with North West/Merseyside (36%) and the West Midlands (16%) the major regions of origin.  Residents of Wales made up 9% of all tourism trips to North Wales.
· One third of UK tourism trips to North Wales involved a stay in caravan accommodation.
· Within the overseas market, visitors from the Republic of Ireland accounted for 24% of trips, USA 17%, Germany 14% and Australia 10%
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DOMESTIC (UK) TOURISM
This section presents statistical information on the volume and value of tourism undertaken by residents of the United Kingdom.  The information is sourced from the United Kingdom Tourism Survey (UKTS) conducted by BMRB International and commissioned by the Wales Tourist Board and the other UK Tourist Boards.  UKTS provides measurements of tourism by residents of the United Kingdom, in terms of volume (trips and nights spent away from home) and value (expenditure on those trips and nights).  A tourism ‘trip’ must consist of at least one night spent away from home.  
The survey methodology of the United Kingdom Tourism Survey (UKTS) changed during 2000.  It is important to be aware that the changes made mean that results from previous years of the UKTS are not directly comparable with data from the 2000 survey onwards

Table 1: Purpose of Trip by Domestic (UK) Tourists to Wales 2003

	
	Trips
	Nights
	Spend

	
	(m)
	%
	(m)
	%
	(£m)
	%

	Holiday, Pleasure/Leisure

Holiday, Visiting Friends/Relatives

(VFR)

Total Holidays

Other VFR

Business

Other

TOTAL
	7.4

1.2

8.6

1.8

1.0

0.2
11.6
	(64%)

(11%)

(74%)

(15%)

(8%)

(2%)

100%
	31.9

4.4

36.3

4.9

2.5

2.0

45.7m
	(70%)

(10%)

(79%)

(11%)

(5%)

(4%)

100%
	1,165

147

1,311

195

188

69

£1,766m
	(66%)

(8%)

(74%)

(11%)

(11%)

(4%)

100%


Table 2: Domestic (UK) Tourism to North Wales 2001 – 2003

	
	2001
	2002
	2003
	2001-2003

	Trips (m)

Nights (m)

Spend (£m)
	3.3

13.4

429
	3.8

14.0

475
	4.0

16.4

599
	3.7

14.6

501


Table 3: Purpose of Trip 2003

	
	Trips
	Nights
	Spend

	
	(m)
	%
	(m)
	%
	(£m)
	%

	Holiday, Pleasure/Leisure

Holiday, Visiting Friends/Relatives

(VFR)

Total Holidays

Other VFR

Business

TOTAL
	2.9

0.3

3.2

0.5

0.2

4.0m
	(73%)

(7%)

(80%)

(11%)

(5%)

100%
	12.6

0.8

13.4

1.2

0.6

16.6m
	(76%)

(5%)

(81%)

(7%)

(4%)

100%
	453

33

486

39

34

£599m
	(76%)

(6%)

(81%)

(7%)

(6%)

100%


Table 4: Holiday Tourism 2003

	
	Trips
	Nights
	Spend

	
	(m)
	%
	(m)
	%
	(£m)
	%

	Short (1-3 nights)

Long (4+ nights)

TOTAL
	1.7

1.6

3.2m
	(52%)

(48%)

100%
	3.3

10.2

13.4
	(25%)

(75%)

100%
	175

312

£486m
	(36%)

(64%)

100%


Table 5: Region of Origin 2003

	
	All Tourism Trips

%
	Holiday Trips

%

	England

Wales

Scotland

Northern Ireland

English Region

North East

North West/Merseyside

Yorkshire & Humber

East Midlands

West Midlands

South West

Eastern

London

South East

BASE
	88

9

3

0.5

1

36

10

7

16

4

6

4

5

4.0m
	91

6

3

1

1

40

13

8

15

2

5

3

4

32m


Table 6: Month Trip Started 2003
	
	All Tourism Trips

%
	Holiday Trips

%
	Holiday Trips

4+ nights

%
	Holiday Trips

1-3 nights

%

	Jan - Mar

Apr - Jun

Jul - Sep

Oct - Dec

BASE
	14

29

38

18

4.0m
	11

30

42

17

3.2m
	7

21

61

11

1.6m
	14

39

25

22
1.7m


Table 7: Accommodation Used in 2003

	
	Trips

%
	Nights

%
	Spend

%

	Hotel/Motel/Guesthouse

Bed & Breakfast

Self-Catering in rented

Hostel/university/school

Friends’/relatives’ home

Own second home/Timeshare

Camping

Towed Caravan

Static caravan

Other

BASE
	18

7

9

2

26

4

4

6

24

4

4.0m
	13

6

16

1

19

4

3

7

28

7

16.6m
	26

8

17

2

16

2

5

4

19

3

£599m


Table 8: Length of Stay and Average Expenditure in 2003

	
	All Tourism Trips

%
	Holiday Trips

%

	1 night

2-3 nights

4-7 nights

8+ nights

BASE

Average length of stay (nights)

    Average of 1-3 nights

    Average of 4+ nights

Average spend per trip

Average spend per night
	18

37

38

8

4.0m
4.2

1.9

6.9

£149.75

£36.08
	15

37

40

8

3.2m
4.2

1.9

6.4

£151.88

£36.08


Table 9: Type of Location Used in 2003

	
	All Tourism Trips

%
	Holiday Trips

%

	Seaside

Large city/large town

Small town

Countryside/village

BASE
	54

4

20

22

4.0m
	57

3

20

20

3.2m


Table 10: Main Method of Transport in 2003

	
	All Tourism Trips

%
	Holiday Trips

%

	Car

Train

Regular Bus/Coach

Organised Coach Tour

Plane

Other

BASE
	83

4

4

3

1

6

4.0m
	86

1

3

2

1

6

3.2m


Table 11: Activities on Holiday Trips in 2003

	
	Holiday Trips

(3.2m)

	Participant Activities

Walking

Swimming

Fishing

Field study/nature study/bird or wildlife watching

Sailing/Yachting/Boating/Canoeing/Windsurfing

Mountaineering/rock climbing/abseiling/caving/pot holing

Cycling

Golf

Attractions/Entertainment

Shopping

Visiting castles, monuments, churches, etc

Visiting a theme park or activity park

Visiting museums, art galleries, heritage centres etc

Watching performing arts/cinema

Traditional regional music event

Watching any sport/sporting event

Any ‘activity’ undertaken
	%

77

34

7

10

12

10

10

2

65

42

11

20

13

3

4

95


Table 12: Age and Socio Economic Group in 2003

	
	All Tourism Trips

%
	Holiday Trips

%

	Age

16-24

25-34

35-44

45-54

55-64

65+

Sex

Male 

Female

Social Class

AB

C1

C2

DE
BASE
	12

16

25

18

14

14

53

47

31

25

23

21

4.0m
	10

16

23

19

16

16

52

49

32

25

22

21

3.2m


OVERSEAS TOURISM
Information in this section relates to Overseas Tourism and is taken from the International Passenger Survey (IPS).  This survey is carried out by the Office for National Statistics (ONS).  The Wales Tourist Board and the other UK Tourist Boards obtain a special analysis of the data.  The IPS provides a continuous measure of the volume (visits and nights spent away from home), value (expenditure on these visits and nights) and characteristics of international tourism to and from Great Britain.  The survey has been carried out continuously since 1961.  The methodology involves interviewing a stratified random sample of passengers entering and leaving the UK at airports and seaports.

For the first time in 1999, IPS interviewed Republic of Ireland visitors at their ports of entry into Wales in order to determine their precise travel patterns in the UK.  This has had the effect of significantly boosting IPS figures for Wales in 1999 and it also means that the 1999 figures for Wales cannot be compared with previous year data on a like for like basis. 

Table 13: Purpose of Visit by Overseas Visitors to Wales 2003

	
	Visits

(000s)            %
	Nights

(000)           %
	Spend

(£m)          %

	Total Holiday

      Holiday Independent

      Holiday Inclusive

Business

Visits to Friends/Relatives

Study

Other

Total
	306

250

57

188

334

19

47

894
	34

28

6

21

37

2

5

100
	1.4

1.2

0.2

0.9

2.6

0.7

0.3

5.9
	24

20

3

15

44

12

5

100
	72

60

12

73

79

21

23

269
	27

22

5

27

29

8

9

100


Table 14: Overseas Visits to North Wales 2001 – 2003

	
	2001
	2002
	2003
	2001-2003

	Trips (000s)

Nights (m)

Spend (£m)
	259

1.4

49
	222

1.5

60
	240

1.3

67
	240

1.4

59


	
	Visits

(000s)        %
	Nights

(000)        %
	Spend

(£m)         %

	Total Holiday

      Holiday Independent

      Holiday Inclusive

Business

Visits to Friends/Relatives

Study

Other

Total
	117

88

29

40

71

1

11
240
	49

37

12

17

29

1

5
100
	442

354

89

165

430

43

175

1257
	35

7

28

13

34

4

14
100
	26

21

5

13

12

1

14
67
	38

31

7

20

18

2

22
100


Table 15: Purpose of Visit

Table 16: Main Countries of Origin

	         
	Visits

(%)
	Visits

(000)

	Republic of Ireland

USA

Germany

Australia

France

Netherlands

Canada


	24

17

14

10

6

3

3
	58

40

33

23

15

7

6


Table 17: Length of Stay and Spend by Overseas Visitors

	Average length of stay (nights)

Average expenditure per trip

Average expenditure per night
	5.4

£279

£52


Table 18: Quarter of Visit

	
	Visits

%
	Spend

%

	Jan – Mar

Apr – Jun

Jul – Sep

Oct – Dec

BASE
	8

32

41

20
240,000
	6

31

48

15
£67m


Table 19: Age of Overseas Visitors

	
	Visits

%
	Spend

%

	Aged 15 and Under

16-24

25 – 34

35 – 44

45 – 54

55 – 64

65 and Above

BASE
	6

10

19

22

18

17

8
240,000
	4

8

13

34

18

18

5
£67m


SERVICED ACCOMMODATION OCCUPANCY SURVEY
The information in this section provides details about the demand for hotel and guesthouse accommodation in Wales and North Wales during 2000 to 2003.  The statistics are taken from the Wales Serviced Accommodation Survey, which is commissioned by the Wales Tourist Board and conducted by TNS Travel & Tourism (formerly System Three).
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VISITS TO TOURIST ATTRACTIONS
The information in this section relates to the number of visits to tourist attractions in North Wales during 2001 to 2003.  The statistics are taken from the Survey of Visits to Tourist Attractions in Wales carried out by the Wales Tourist Board on an annual basis.  The survey is voluntary and includes only those attractions whose operators have given consent for these to be published.
Table 20: Visits to Tourist Attractions in North Wales 2001 – 2003

	Owner
	Attraction
	2001
	
	2002
	
	2003
	
	%03/02
	Entry
	Category

	LA
	4 New York Cottages, Penmaenmawr
	Not open
	
	654
	
	337
	
	-48.5
	F
	MAG

	LA
	Alyn Waters Country Park Visitor Centre, Wrexham
	10,659
	
	13,952
	
	15,567
	
	+11.6
	F
	NAT

	PO
	Anglesey Sea Zoo, Brynsiencyn
	77,821
	
	77,939
	
	76,514
	
	-1.8
	£5.95
	ANI

	Cadw
	Beaumaris Castle, Beaumaris
	71,597
	
	70,622
	
	79,842
	
	+13.1
	£3.00
	HP

	CT
	Bodelwyddan Castle, Bodelwyddan
	48,600
	
	48,047
	
	37,590
	
	-21.8
	£4.50
	MAG

	NT
	Bodnant Garden, Colwyn Bay
	148,315
	
	148,070
	
	160,235
	
	+8.2
	£5.20
	NAT

	LA
	Brickfield Pond, Rhyl
	16,500
	
	47,106
	E
	49,803
	E
	+5.7
	F
	NAT

	PO
	Caernarfon Air World, Caernarfon
	DK
	
	DK
	
	8,600
	E
	na
	£4.50
	MAG

	Cadw
	Caernarfon Castle, Caernarfon
	166,187
	
	178,955
	
	193,363
	
	+8.1
	£4.50
	HP

	CT
	Caernarfon Maritime Museum, Caernarfon
	927
	
	1,302
	
	1,382
	
	+6.1
	£1.00
	MAG

	NT
	Chirk Castle, Chirk
	65,011
	
	87,426
	
	90,892
	
	+4.0
	£5.80
	HP

	Cadw
	Conwy Castle, Conwy
	154,781
	
	162,170
	
	172,756
	
	+6.5
	£3.50
	HP

	PO
	Conwy Visitor Centre, Conwy
	DK
	
	125,000
	E
	120,000
	E
	-4.0
	£1.00
	MAG

	Cadw
	Criccieth Castle, Criccieth
	30,393
	
	38,041
	
	38,161
	
	+0.3
	£2.50
	HP

	Cadw
	Denbigh Castle, Denbigh
	7,969
	
	9,120
	
	8,838
	
	-3.1
	£2.50
	HP

	Cadw
	Dolwyddelan Castle, Dolwyddelan
	3,843
	
	6,654
	
	6,460
	
	-2.9
	£2.00
	HP

	PLC
	Electric Mountain, Llanberis
	71,524
	
	72,075
	
	68,072
	
	-5.6
	£6.00
	WP

	NT
	Erddig, Nr. Wrexham
	78,538
	
	88,427
	
	102,459
	
	+15.9
	£6.60
	HP

	PO
	Great Orme Mines, Llandudno
	34,742
	
	35,542
	
	38,962
	
	+9.6
	£4.50
	WP

	LA
	Great Orme Tramway, Llandudno
	71,217
	
	137,896
	
	150,177
	E
	+8.9
	£3.95
	SR

	LA
	Greenfield Valley Museum, Holywell
	DK
	
	15,832
	
	14,640
	
	-7.5
	£2.75
	MAG

	LA
	Gwynedd Museum and Art Gallery, Bangor
	13,736
	E
	11,883
	E
	11,830
	E
	-0.4
	F
	MAG

	LA
	Holyhead Breakwater Country Park, Holyhead
	31,223
	E
	40,000
	E
	40,000
	E
	+0.0
	F
	NAT

	PO
	Inigo Jones Slateworks, Caernarfon
	27,610
	
	27,810
	
	40,230
	
	+44.7
	£3.80
	WP

	PO
	Llanberis Lake Railway, Llanberis
	58,274
	
	55,793
	
	61,053
	
	+9.4
	£5.00
	SR

	CT
	Llandudno Museum, Llandudno
	2,882
	
	3,976
	
	3,982
	
	+0.2
	£1.50
	MAG

	PO
	Llangollen Motor Museum, Llangollen
	4,289
	
	4,174
	
	5,309
	
	+27.2
	£2.50
	MAG

	CT
	Llangollen Railway, Llangollen
	DK
	
	DK
	
	72,223
	
	na
	£8.00
	SR

	CT
	Llanrwst Almshouses, Llanrwst
	Not open
	
	4,105
	
	10,333
	
	+151.7
	F
	MAG

	LA
	Lloyd George Memorial Museum, Criccieth
	6,924
	
	7,538
	
	7,939
	
	+5.3
	£3.00
	MAG

	O
	Llyn Brenig, Corwen
	DK
	
	115,378
	E
	156,569
	E
	+35.7
	F
	NAT

	LA
	Loggerheads Country Park, Nr Mold
	100,000
	
	95,582
	E
	186,504
	E
	+95.1
	F
	NAT

	LA
	Moel Famau Country Park, Nr Mold
	90,000
	
	95,636
	E
	131,288
	E
	+37.3
	F
	NAT

	PO
	Museum of Childhood, Beaumaris
	9,194
	
	8,876
	
	7,537
	
	-15.1
	£3.50
	MAG

	LA
	Nant Mill Visitor Centre, Wrexham
	11,389
	
	14,039
	
	14,086
	
	+0.3
	F
	NAT

	LA
	Nant y Pandy/Dingle Nature Reserve, Llangefni
	DK
	
	DK
	
	30,000
	E
	na
	F
	NAT

	LA
	Nova, Prestatyn
	82,000
	
	63,089
	
	57,908
	
	-8.2
	£2.65
	LTP

	CT
	Oriel Mostyn Gallery, Llandudno
	63,378
	
	64,140
	
	58,823
	
	-8.3
	F
	MAG

	LA
	Padarn Country Park, Llanberis
	DK
	
	530,983
	E
	494,557
	E
	-6.9
	F
	NAT

	LA
	Parc Glynllifon, Llanwnda
	DK
	
	25,000
	E
	31,318
	E
	+25.3
	£2.00
	NAT

	PO
	Parc Henblas Park, Bodorgan
	DK
	
	15,000
	E
	18,700
	E
	+24.7
	£4.00
	NAT

	NT
	Penrhyn Castle, Bangor
	103,337
	
	107,087
	
	140,985
	
	+31.7
	£6.00
	HP

	Cadw
	Plas Mawr Elizabethan Town House, Conwy
	19,410
	
	18,536
	
	17,403
	
	-6.1
	£4.50
	HP

	NT
	Plas Newydd, Llanfairpwll
	52,295
	
	59,186
	E
	73,142
	
	+23.6
	£4.70
	HP

	LA
	Plas Newydd, Llangollen
	11,266
	
	9,865
	
	9,604
	
	-2.6
	£3.00
	HP

	LA
	Quarry Hospital Visitor Centre, Padarn Country Park, Llanberis
	DK
	
	10,358
	E
	12,548
	E
	+21.1
	£1.00
	MAG

	Cadw
	Rhuddlan Castle, Rhuddlan
	16,326
	
	18,874
	
	19,271
	
	+2.1
	£2.00
	HP

	LA
	Rhyl Suncentre, Rhyl
	139,399
	
	137,435
	
	133,893
	
	-2.6
	£4.95
	LTP

	CT
	Royal Cambrian Academy of Art, Conwy
	9,950
	
	10,540
	E
	20,366
	
	+93.2
	F
	MAG

	Cadw
	Rug Chapel, Corwen
	2,025
	
	3,201
	
	3,250
	
	+1.5
	£2.50
	HP

	LA
	Ruthin Craft Centre Gallery, Ruthin
	90,805
	
	85,725
	
	88,146
	
	+2.8
	F
	MAG

	CT
	Sir Henry Jones Museum, Abergele
	DK
	
	709
	
	746
	
	+5.2
	£1.50
	MAG

	LA
	Sky Tower, Rhyl
	52,000
	
	44,387
	
	39,852
	
	-10.2
	£1.50
	LTP

	R
	St Asaph Cathedral, St Asaph
	DK
	
	DK
	
	15,600
	E
	na
	F
	HP

	PO
	Stone Science, Llanddyfnan, Pentraeth
	DK
	
	29,975
	
	39,500
	
	+31.8
	£3.20
	MAG

	PO
	Swallow Falls, Betws-y-Coed
	99,000
	E
	100,000
	E
	98,000
	
	-2.0
	£1.00
	NAT

	CT
	The Ugly House, Capel Curig
	DK
	
	6,000
	E
	5,483
	
	-8.6
	£1.00
	HP

	LA
	Ty Mawr Country Park Visitor Centre, Wrexham
	35,527
	
	58,026
	
	61,314
	
	+5.7
	F
	NAT

	NT
	Ty Mawr Wybrnant, Penmachno
	2,739
	
	5,635
	
	6,336
	
	+12.4
	£2.20
	HP

	NT
	Ty'n-y-Coed Uchaf, Betws-y-Coed
	0
	
	1,523
	
	1,695
	
	+11.3
	£2.20
	HP

	Cadw
	Valle Crucis Abbey, Llangollen
	6,819
	
	6,775
	
	6,787
	
	+0.2
	£2.00
	HP

	G
	Welsh Slate Museum, Llanberis
	134,803
	
	130,201
	
	137,018
	
	+5.2
	F
	MAG

	LA
	Wepre Country Park, Connah's Quay
	200,000
	
	200,000
	E
	200,000
	E
	+0.0
	F
	NAT

	PO
	Wylfa Power Station, Cemaes Bay
	24,884
	
	29,874
	
	27,465
	
	-8.1
	F
	WP


E= Estimate

DEFINITIONS

A Tourist Trip is defined as a stay of one or more nights away from home for holidays, visits to friends or relatives, business/conference trips or any other purposes expect such things as boarding education or semi-permanent employment.
Tourist Nights are those spent away from home using any type of accommodation, or in transit, on a tourist trip (as above).

Tourist Spending is expenditure incurred while away from home on a tourist trip and on advance payments for such things as fares and accommodation.

NORTH WALES ECONOMIC REGION

Anglesey, Conwy, Denbighshire, Flintshire, Wrexham and Gwynedd North (Caernarfonshire).

For further information, please contact Ceri Hughes, Marketing Analyst, Wales Tourist Board, Brunel House, 2 Fitzalan Road, Cardiff CF24 0UY.

Tel: 029 2047 5358 Fax: 029 2047 5323

E-mail: research.enquiries@tourism.wales.gov.uk.

Website: www.wtbonline.gov.uk
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